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Why don’t we just… reframe the relationship between
business and charity?
JEN GILLIES PEMBERTON

The tiny proportion
of welfare spending
that is fraudulently
claimed, according
to government
figures, and yet the
Department for Work
and Pensions social media
people still felt the need to
hijack Valentine’s Day for a tweet
warning claimants not to lie about co-habiting
and pretend they were living alone. Nothing
says romance like a Valentine’s threat masked
as a pretty pink gif and among the more polite
comments in an almost unanimously negative
response was: “Vile.”

1.2%

£1

The cost of a Liverpool home, as the council
launches an expansion of its homes for a
pound scheme. Another 150 homes in the
Wavertree area are set to be brought back to
life following a successful first phase, with
those homes now worth £70,000. People
buying the houses have to commit to doing
them up and not selling them for five years.

50mph
The speed of the latest rollercoaster at
Blackpool’s Pleasure Beach. Costing £16.5m,
Icon will be the UK’s first double launch
rollercoaster. Reaching heights of 20 metres,
the track is due to open in spring.

20 miles
The length of the traffic jam at the Dover
border if Theresa May doesn’t agree to the
EU’s Brexit transition period, according to the
shipping industry trade body. Maritime UK said
lorry drivers could be stuck for days because
of the lack of space at the port.
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If the media storm around the now
infamous Presidents Club dinner has
shown us anything, it’s that the unequal
relationship that exists between many
charities and the businesses that
fundraise or donate to them needs to
change.
The old model of businesses as the
benefactors and charities as the grateful
recipients of funds is well past its sell-by
date. Too often charities are treated as
unequal partners in a relationship with
funders. All too often charities are seen as
having little to offer except the kudos of
their brand to help make an organisation
look good.
My experience working across various
business-led charity projects and also as
a commissioner on the Salford Poverty
Truth Commission has helped me see
how community groups and charities are
an integral part of the local landscape,
helping meet unmet need and providing
support to people that would otherwise
fall through the gaps.
The value they add locally is often
undervalued even though the difference
they make to the lives of local people
is huge. Despite the great work they do,
many local charities are living hand
to mouth, meaning that if a business
suddenly pulls the plug on a charity
partnership or funding doesn’t come
through as expected they can easily go
under.
So it’s no surprise to me that not all
of the charities chose to hand back the
money raised by the recent Presidents
Club dinner. I don’t think they should be
criticised for this. Most probably the cash
had already been earmarked for deserving
projects and they simply couldn’t afford
to.
Companies great and small need to

realise that charities have far more to
offer business than just their brand.
Charities are enablers – they get things
done in their local communities and with
a more equal relationship they can help
drive business success.
There is so much opportunity for
business to work with charities that not
only have the knowledge of the problems
on the ground but also how to best
approach solving them. The difference
between charity and a true social
value model is that everyone benefits
– the business, charities and the local
community.
A great example of this approach is
Manchester-based company Tier 1, which
specialises in the ethical and secure
disposal of end-of-life IT equipment. Tier
1 has worked with the ANTZ Through
the Gate project to support ex-offenders
and give them employment opportunities.
Rather than Tier 1 donating to charity in
the traditional way, its whole business
model is geared to helping the local
community – which in turn is leading to
them being awarded more contracts. It’s
a win-win and a great example of how
charity and business can work together to
solve social problems.
I’m sure after the Presidents Club
dinner many charities will now be
looking again at where their money
comes from to protect their reputation
as best as they can. Choosing to forge
strategic partnerships with business
rather than just looking for funding
should be something they seriously
consider. n
Jen Gillies Pemberton is CEO and founder
of ANTZ Group and head of social enterprise
at the Greater Manchester Chamber of
Commerce
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